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taken off and reused at another time. It's a clean material.”

Through BTI, PG&E became the first American energy

company to use this new equipment to
recycle soil in a more cost-effective and
environmentally friendly way. BTI's innova-
tion resulted in millions of dollars in savings
for PG&E in one year while reducing landfill
waste and the carbon footprint.

“We saw this as a very viable alternative
that would be more cost-efficient, more
efficient in time and environmentally safer,”
added Bonner.

BTl's cutting-edge approach and their abili-
ty to affordably deliver high-quality services
earned them the company’s 2016 Gas
Supplier of the Year Award. Their efforts are
another proof point of how diverse suppli-
ers, who've accounted for $2 billion-plus in
spend for the last six years and more than
40 percent of PG&E's total spend in each
of the last five years, bring value to PG&E.

“"We're really excited that it was a di-
verse supplier, a minority woman-owned
business, that was the first to bring this

innovative technology, really disruptive technology, from
Germany to the United States,” said PG&E Director of
Supply Chain Responsibility, Joan Kerr. “They're a perfect
example of how diverse suppliers are helping us become
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more safe, affordable, reliable and clean.”

PG&E recognized the importance of being innovative in a

constantly changing world by introducing
the “Future Proofing Your Business” training
initiative last year. The program profiles di-
verse suppliers like BTI, who've shown inge-
nuity and educates other diverse businesses
on how to establish an innovation mindset
and business culture.

“In general, diverse suppliers tend to be
more innovative,” said Kerr. “They've had
to be in order to succeed. Fifty percent of
small businesses survive longer than five
years. Less than a third survive longer than
10 years. Those who prosper have done
so by being innovative, agile, [and] nimble
and by looking at different ways of reducing
costs and increasing value. They bring an
entirely different perspective than a large
company brings to any problem.”

Bonner said PG&E's support of their
efforts have helped them grow while
meeting the client's goals.

"PG&E has brought us into their program
and given us a tremendous opportunity
that we might not have had as a small

woman-owned company,” said Bonner. “We're able to
think fast on our feet. We're able to bring innovation in
quickly along with new technology. We can come up with
better solutions.”
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